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Description automatically generated]JOB DESCRIPTION & PERSON SPECIFICATION	


Creative Designer
Why do we need this role? 
This role will help ensure that our charities present a clear, compelling, and consistent visual identity across all external and internal channels. They will produce creative assets and content to support the goals of both charities and coordinate creative production to reach new audiences and build our profiles in the music industry and beyond. 

Reports to: Marketing and Communications Manager 

What does success look like?
· High-quality creative assets delivered on time and within budget, supporting campaigns and organisational priorities.
· Both charities have a strong, consistent, and recognisable visual identity across all channels.
· Design outputs drive increased audience engagement with day-to-day communications and campaigns.
· Colleagues feel confident using templates and brand guidelines.

Key Objectives
1. On-time delivery of design assets and materials.
2. Maintain brand consistency for both charities across materials and channels.
3. Brand and asset library being effectively used across teams.
4. Collaborate effectively with internal teams, empowering colleagues to request and create branded assets for use in day-to-day charitable activities.
5. Ensure compliance with accessibility standards and brand guidelines for all outputs.

Main Responsibilities 	
1. Design creative assets for campaigns, social media, websites, reports, presentations, and events.
2. Maintain toolkits, templates and brand guidance for use by the wider organisation.
3. Work to ensure assets are developed in line with brand guidelines, key messages and charity values to ensure consistent visual identity for both charities across digital and print platforms.
4. Support and empower colleagues to use approved templates and ways of working to produce their own assets.
5. Coordinate and deliver design projects as required, ensuring they are completed on time, within budget, and managing relationships with external suppliers when necessary.
6. Collaborate with marketing and communications, fundraising, and service teams to understand design needs.
7. Recommend creative solutions to improve audience engagement and user experience.
8. Ensure all outputs meet accessibility standards and brand guidelines.
9. Stay informed on design trends, tools, and technologies.

 Person Specification
Essential Skills and Experience 
· Demonstrable graphic design experience in a professional setting with a strong portfolio.
· Proficiency in design software, including Adobe Creative Suite (Photoshop, Illustrator, InDesign) and digital tools such as Canva.
· Strong understanding of branding principles, typography, layout, and visual storytelling.
· Experience of developing and creating content (i.e., storytelling) to deliver multiple goals.
· Excellent communication and collaboration skills, able to translate briefs into clear, impactful designs.
· Experience maintaining visual brand consistency across platforms and formats
· Knowledge of accessibility standards and best practices for inclusive design.
· Able to clearly articulate brand principles and guide teams in applying them
· Comfortable advising and signing off on day-to-day brand usage and internal materials.

Desirable
· Experience managing design projects, ensuring delivery on time and within budget.
· Confident in briefing and managing external creatives (photographers, videographers, designers).
· Familiarity with organising and maintaining digital asset libraries and brand resources.
· Basic understanding of marketing reports and performance metrics, with the ability to interpret data to inform design decisions.
· Good knowledge and interest in all areas of music and industry
· Good understanding of marketing and fundraising principles
· Up-to-date awareness of design trends, tools, and technologies, with a proactive approach to innovation.

Personal attributes
· Strong organisational and time-management skills, with the ability to prioritise and meet deadlines.
· Curiosity; seeking to understand the purpose of communications along with audience and stakeholder goals.
· Tendency to set high goals for self and others, focusing on the delivery of targets, quality and deadlines.
· Excellent interpersonal and relationship building skills.
· Detail orientated, ensuring accuracy and consistency in all outputs.


Additional info
· Hybrid working, with a minimum of 2 days in the London office (WC1X 9JS) and 3 days at home, with flexibility to attend the London office more regularly as the needs of the role dictate
This job description is a written statement of the essential requirements of the job, with its key accountabilities, and the experience, knowledge, and skills required for effective performance. This is not intended to be an exhaustive account of all aspects of the duties involved.


Our Values	
At Help Musicians & Music Minds Matter we:

· Embrace change; recognising that change leads to opportunity and the potential to seek out better solutions for those we’re here to support
· Are curious; recognising that insight, understanding and empathy enables us to deliver our best work
· Value difference; knowing that diversity of thought, team and experience makes our charities stronger 
· Come together; united through our appetite for music we’re committed to working collectively, doing the very best to support those that need our help
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